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*Economic Times: 13th Dec /4th Jan

Customer Industry Omni Channel Expansion

MARKET OUTLOOK

Á Value Retail shifting from 
Unorganized to 
Organized, corroborated 
by expansion 

Á Indifferent monsoon, 
late onset of winter and 
general slowdown 
impacted consumption

Á Strong growth in Non 
Apparel categories

Á Omnichannel customers 
tend to spend 3X more 
than single channel 
customers

Á/ÎÌÉÎÅ ÐÌÁÔÆÏÒÍÓȭ ÒÅÐÅÁÔ 
purchases on rise

Á Global brands looking 
to join growth curve 
with India expected to 
become the 3rd largest 
consumer market*

Á Malls expected to 
attract investment of 
more than 20K Crs over 
next 3-4 years*

Á Premium or 
Aspirational brands 
continue to outgrow, 
both pre and post 
festive period

Á Customers allure for  
stronger brands, 
evinced by strong 
growth during festive
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ɀSales  Rs 1,484 Crs, +4%

ɀFestive LTL growth 4%

ɀATV+6% (Rs 5,047 vs Rs 4,775), due to premiumization

ɀ Items per Ticket (IPT)+5%

ɀFirst Citizen @ 78%, Repeat 65% /New 13%

ɀBeauty outperformed +10%, led by Fragrance +41%; Make up 
+6%; Strong Customer engagement with 266KMakeovers

ɀNon-Apparel +5%, led by Home +11%, Handbags +9%

Q3 HIGHLGHTS
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(Non GAAP)

Financials

Revenue Rs 1,484 Crs +4%

EBITDA Rs 91 Crs 6.9% of Sales

PBT Rs 54 Crs 4.2% of Sales

PAT Rs 40 Crs 3.1% of Sales

Expansion 

ɀ 13 Stores Opened          4 Department + 4 Beauty + 4 Intune + 1 Airport

ɀCapex and Deposits Rs 51 Crs

Q3 IN NUMBERS
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(Non GAAP)

Financials

Revenue Rs 3,996 Crs +3%

EBITDA Rs 189 Crs 5.4% of Sales

PBT Rs 71 Crs 2.0% of Sales

PAT Rs 51 Crs 1.4% of Sales

Expansion and Renovation

ɀ33 Stores Opened 8 Department + 15 Beauty/Others + 10 Intune

ɀRenovated 4 Department + 1 Home Stop + 5 Beauty

ɀCapex and Deposits Rs 162 Crs

YTD IN NUMBERS
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(Rs in Crs)
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(Rs in Crs)
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(Offline Only)
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Surge in BTL and Premium Segments

A report from Future Market insights 

shared thatLab Grown Diamond will see 

CAGR of 14.8% for next 10 years

The India luxury watch market is 

projected to exhibit a growth rate (CAGR) 

of 20.3% during 2023-2028

ü #ÒÅÄÉÔ 3ÕÉÓÓÅ ÓÁÙÓ ȰNumber of millionaires in India are projected 

ÔÏ ÇÒÏ× ÂÙ ΣΡΧ ÐÅÒ ÃÅÎÔ ÂÙ ΤΡΤΨȱ

ü Global luxury brands arebullish on Indian market and are eying 

to enter and expand in the country

Mini, 2.1% Land Rover, 4.0%

Volvo, 5.2%

Audi, 14.0%

BMW, 30.0%

Mercedez 
Benz, 44.1%

Jaguar, 1.0%

Luxury Car Makers Stack up in India

Luxury vehicles sales +50% in FY22 

S&P Global Mobility estimated a near 25 %growth in 2023
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2024 2029

India Luxury Hotel Market

India Luxury HotelMarket size is estimated at 

USD 2.7B in 2024, and is expected to reach 

USD 4.4B by 2029, CAGR of 10.1%

Market Share

With robust BTL Portfolio, Shoppers Stop is 
positioned for disproportionate growth 

in the premium Category

Source: JATO Dynamics Source: Mordor Intelligence



Premium & BTL Fashion Market sized at 
$7.86 Billion

Premium Brands @ 47% Contribution
55% Contribution from Premium Brand by 
FY25. SSL to Launch 4-5 Premium brands

Top 4% of working age population in India 
has per capita income greater than 

~US$10k per annum

Our exclusive Black Card Membership 
Contributing to 13% Sales

+5% ASP & +8% ATV driven through 
Premium Brands by FY25

One view of the Customer through 

integrating Tech, Personalization & 

Customer Centricity

Personal Shoppers, our in-store personalized 
service, Contributing 15% and 

driving 3.2X Store ATV

2 Premium Concept Store Launch 
planned by FY25

Driving Experience through Makeovers @ 
2.66 Lakh for the Quarter

Shoppers Stop leader in BTL and Premium Segment

Market Where we are now ? Planned Journey
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BEAUTY

SALES CONTRIBUTION

Rs 189 Crs Rs 262 Crs 9.7M 
Q3

13 Stores

Additions

EXPANSIONFIRST CITIZEN PRIVATE BRANDS

78% 13% 18% 

STRATEGIC PILLARS

YTD
33 Stores
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Viviana, Thane

FIRST CITIZEN

Salescontribution
ɀ Overall 78%(Incl. Repeat65%)

BlackCardMembers
ɀContribution 13%to OverallSales
ɀSalesGrowth +18%
ɀBlacktier renewal +3%QoQ

Beauty
ɀ FC Beauty contribution +12%; repeat members shopped +8% 

CustomerEngagement
ɀ2.5X higher responserate for AI personalizedcampaigns- video

messageby celebrity Nupur Sanon
ɀSailing event and cocktail making experience for Black Card

members
ɀPersonabasedcampaignsto drive repeat purchases
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Sales Rs.189 Crs

ɀ PBContribution

ɀ Overall 13%
ɀ Apparels 19%

ɀ Women Indian Wear outperformed +7%; Volume+10%

ɀ SanyaX Kashishcampaignreceivedstrong traction;
ɀ Ȱ+ÁÓÈÉÓÈȱoutperformed +18%; Volume+31%

ɀ KidsWear inȰ34/0ȱgrew +8%; Volume+18%

145 163
201 189
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14% 14%

13%

-1%

1%

3%
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17%

Q3FY20 Q3FY22 Q3FY23Q3FY24

Sales and Contribution %

PRIVATE BRANDS
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New Intune Stores

1. Trendset Mall, Vijayawada

2. Hennur Road, Bengaluru

3. Unicus Shyamal, Ahmedabad

4. Science City Road, Ahmedabad
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INTUNE BUSINESS UPDATE

Expansion

ɀ Added 4 stores during the quarter 

ɀ Total 10 stores across 6 cities as on date

ɀ On track to open 14 stores during Q4 

Key Insights

ɀ Strengthened position as a Kids First fashion brand

ɀ Strong acceptance from Families

ɀ Full Price Sell Thru at 65%

ɀ Festive range received strong response

INTUNE
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INTUNE BUSINESS UPDATE

KPIs

Ϻ Sales of Rs 11 Crs ; YTD Rs 20 Crs

Ϻ Store EBITDA Positive

Ϻ ASPof Rs 450/-driven by Sharp pricing and Table offers

Ϻ HealthyItems per Ticket (IPT)at 3.7 driving ATVof Rs 1,691/-

INTUNE
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Sales Rs.292Crs. +23%
Rs.262Crs. +10%(excl. Distribution)

ɀCustomer engagement with 266K Makeovers, 
ɀConversion 49% and Sales generated Rs 46 Crs

ɀ138 make-up Masterclasses conducted during the quarter
ɀBridal make up, Party Glam Look, Pearl Skin look etc.

ɀLaunched 3K sq ft SSBeauty Store at Terminal 2 Bangalore Airport 
ɀwith added beauty services viz; Nail Bar, Hair Styling, 

Treatment room

ɀ0ÌÁÎÎÅÄ ÔÏ ÏÐÅÎ Τ %"/ȭÓ ÓÔÏÒÅÓ ÉÎ 1Φ&9ΤΦ  

ɀArcelia (Private Brand)
ɀSales grew by 44%
ɀ80 SKUs launched across categories; Portfolioof 650+ SKUs

(Vs Q3 FY23)

Dwarka, New Delhi

213 197
237 262

16% 17% 17%
18%

1%

3%

5%

7%

9%

11%

13%

15%

17%

19%

Q3FY20 Q3FY22 Q3FY23 Q3FY24
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BEAUTY Beauty Business Network
Offline Count
Department stores 105
EBOs (incl. SSBeauty) 88

Shop-in-shop 57

Distribution 334

Online
Shoppersstop.com SSBeauty.in
ELCACosmetics.in Amazon
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Dwarka, New Delhi

BEAUTY
Key Campaigns; Strong traction +19%

,ÁÕÎÃÈÅÄ ȰMyGlamm0/54ȱby 
Karan Johar from The Good 

GlammGroup

KEY COLLABORATIONS

Launched Ȱ"ÁÔÈ Î "ÏÄÙȱas Shop 
in Shop in collaboration with 

Apparel group
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BEAUTY DISTRIBUTION

Sales Rs.39Crs(YTDRs.77Crs)

Ϻ Distribution network expandedto 334doors

Ϻ Retailingbrandsacross17different retailers

Ϻ Brandsportfolio expandedwith onboarding;

ɀ FragrancebrandȰArmafȱ

ɀ MakeupbrandȰ3ÏÄÁ-ÁËÅÕÐȱ

Ϻ TotalBrandportfolio now consistsof 18Brands

Vasant Kunj
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33"ÅÁÕÔÙ ͽ 4Τ )ÎÔȭ !ÉÒÐÏÒÔȟ Bengaluru
Beauty Services Section

Treatment room Hair Styling Nail Bar
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Sales Rs42Crs +11%; Store count 7

ɀ Optimized store size to improve productivity

ɀ Strong customer response to assisted shopping, 
Personal shopper sales +24% 

ɀ New Brands launched in experiential categories viz; 

Nautica (Bedding), Nurturing Green (Live Plants), 
Chumbak(Quirky Range), Luminarc (Dining), Osim 
(Electric Massager)

HOMESTOP
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Format Store count

Department Stores 105

Beauty Stores 88

Intune 10

Home Stop 7

Airport Doors 23

Store Footprint as on 31st Dec 23

#Carpet area

233 Stores
4.1M sq.ft.#

Investments (Rs In Crs) Q3 FY24

New Stores and Renovation 38

Technology/Others 3

Total 41^ 24

EXPANSION

Ashirwad, Surat

Excl. Store Deposits of Rs 10 Crs during the Quarter


